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FOODSERVICE REWARDS MAKES IT EASY 

TO IMPLEMENT YOUR 

OWN EMPLOYEE REWARD & RECOGNITION PROGRAM
While many foodservice businesses recognise the benefits of employee reward and recognition programs, lack of resources and prohibitive costs have until now made such schemes difficult if not impossible for small to medium sized operators to implement.

But this is no longer the case, thanks to Foodservice Rewards. The fast-growing end-user loyalty program now makes it possible for all foodservice operators – regardless of size or staff numbers – to quickly accumulate points and share the rewards with staff. 

Foodservice operators across Australia and New Zealand have been quick to recognise the potential application for Foodservice Rewards as a means of incentivizing staff and providing rewards for employee recognition programs.

One example is Leanne Spirou from Barnacle Bill Seafood Restaurant in Holden Hill, SA, who used the establishment’s accumulated Foodservice Rewards points to provide the presents for her employee Christmas party.

“One of our cooks noticed the big yellow Foodservice Rewards sticker on a packet of the oil we use, and told me about the program,” Leanne explains. “I went to the Foodservice Rewards website and signed up as soon as I saw the great range of rewards on offer.”

Leanne was keen to get her staff involved right from the start in building up rewards points for the business: “I told everyone to keep their eyes open and not miss a Foodservice Rewards sticker on any product, that we could really reap the benefits if we were vigilant about registering every point. Sure enough, the points accumulated very quickly.”

By the time of the staff Christmas party, Leanne and her team had sufficient points to redeem for a great selection of presents. “We wrapped every present up and gave it a number, then took numbered tickets and put them inside helium balloons. Every staff member had to pick a balloon and burst it to get their ticket and redeem their prize. We had a Sanyo TV, portable DVD players, stereos, little boom boxes and cameras. It was a fantastic Christmas present for the team -- a great way to reward them for their hard work during the year and build loyalty for the next 12 months. In fact I’m sure our staff will all be staying on until next Christmas when we’ll be doing it all over again!”

Leanne was particularly pleased by the range of rewards on offer, which she described as “really comprehensive ... you could always find something across a wide range of points, so no matter how many points you want to redeem, there’s a product to suit. And the Foodservice Rewards people were very helpful, if you send them an email you get a response right away, and they’ll phone you up to help you out. I think it’s a great initiative for the industry.”

Foodservice Rewards is ideal for small to medium sized businesses like Barnacle Bills, which has 12 employees, a mix of full- and part-timers. Foodservice operators can use its rewards for their own staff incentive or rewards programs, from ‘employee of the month’ recognition schemes to rewards for punctuality, customer service, OH&S compliance and so on.

And by sponsoring Foodservice Rewards, foodservice manufacturers such as Goodman Fielder and Nestle are helping their end-users build staff loyalty which in turn strengthens the whole industry. It’s a great example of foodservice suppliers, operators and staff working together to make the foodservice market better and stronger!

Open to all foodservice operators, Foodservice Rewards allows you to join for free, quickly accumulate points – which, unlike many rewards programs, never expire -- and redeem them for more than 2000 great rewards. Accumulating points is fast and easy. Just register on the Foodservice Rewards website, then log in and enter codes from the yellow labels on participating products.
The full range of rewards catalogues is on display at www.foodservicerewards.com and includes products which have been carefully selected to provide genuine business as well as personal benefits. 

So far 22 popular brands from leading manufacturers Goodman Fielder and Nestle carry the labels with more to come. For the full list of participating brands, visit www.foodservicerewards.com
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